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A fine novembre si @ tenuta, a Milano, la terza edizione di Architect&Work, eventn rvok In late NMovember it was held in Milan the
to ai professionisti dedl'architettura, presentando loro | prodotti pill innovativi gul mer third edition of Architect@Work, event
cata, oltre a un riceo programma di seminari, sessioni speciali a tema e I'apportunita di aimed at professionals in architecture,
fare networking in un contesto stimolante & moderna. presenting them with the most innovative
Ml contesto o un concet espasitho particolere. con piccali stend unifoemi @ arredi di design products on the market, plus a full pro-

gram of seminars, special themed ses-
i sions and the opportunity to network in a
TiSSIONE tu:. LA stimulating and modern context.

In the context of a particular exhibition concept, with small
uniform stand and designer furnishings, the professionals
who visited the fair had the opportunity to become acguain-
ted of the most interesting innovations in the market. The
exhibitors presented their products, innovative materials and
services, previously brought to the attention of a technical
committee consisting of architects and interior designers
who selected the products based on their innovative nature,
and this causes the above to Architect@Waork It proves very
interesting for visitors.

Technical specialists exhibiting firms were present in all the
stands, guaranteeing to people who visited the event the
constant opportunity to receive extensive and complete infor-
mations. The exhibitors were manufacturers and impor-
ters/exclusive distributors of: the structure of the building -
finishes and coatings for exterior, facade systems, insulation
and waterproofing, load-bearing structures, roofing, draina-
ge systerms and water treatment; technical material - fixed
lighting, sanitary, heating and air conditioning, electricity and
home autormation, hydraulic, renewable energy; materials
for interior - interior jpinery, flooring, wall coverings and eei-
lings. sound-absorbing panels, partitions, paints and adhesi-
ves, doors and handles; [T and Media services; associations
and federations.

The layout of the Architect@Work is designed by the agency
C4 - Creative Folu]r: the product presentation spaces have
been transformed into a sort of exhibition galleries consist of
small uniform stand grouped by 4. The innovations were pre-
sented on pre-furnished corner modules, customized by
companies. The traditional corridors between the rows of
stands and the other have been replaced by modern lounge
areas where to network informally.

divisionecontract: s2 s3
reportage : Architect@Work

' rLvA

vernici FIH' ‘

MAURIZIO POLETTI, CHIEF OPERATING QFFICER DI UM

*Mwesta & la seconda presenza i hvm ad A4 con un prodotbo innovative - ci dice Mawrizio
Poletti -. Innanzitetio bisogna inquadrare il fatt che parliamo & vernici per il legeo dedi-
cale all'industria del mebile che rappresenta il 50-60 per cento del nestro output. P che
prodofti, direl jamme di prodotte: noi stiamo pustando molto su wernici all'scqua, sull'Ul,
perche sono prodotti che stanno amiamdn incontro sempre pit alle esigenre di eco sosie-
mibiliti. Buests dinamica 5ia crescemds anche 52 non & ancora safficientemente diffusa @
Iiwelln di consumatore. Sono questi | prodotti sui quali stizmn laworando maggiormente. Bui,
in fiera, presentiamo dei prodofti che sono ‘effefti speciali', una delle categorie che i stan-
ma pertando | maggior successi, Isteressanti anche | prodofti arematici che diffondona nel-
Fambiente un aroma e stanno regitrando un gramde seccesss: Peffetio aromatice dura
meltn. || mestro stamd 5i rivelge sopratiutio agh archetetti, Riteniamo in geesto caso molto
impartante amche il settore del comtract che in alfri Paesi europei, dove esistonn secietd
che si sccupano specificamente & queste mondo, & magniormeste preso in considerazio-
pe. Un‘altro dei nostri obietti & quello di rivalgerci agli architetti, con cui costruire delle
partuershiy in questo mondo interessaste e importante. Ouesto fermatn fieristico lo trovo
molto coimnlgente: non me Faspettavo, c'é una grande affivenra e un pubblico selezionatn
i architetti e propettisti. 1 fatto che: mei siamo molio attenti &l design ci lega molko @ que-
st manifestazione, perché per eccellere in quests mercate occarre differemriars™.

MAURIZIO POLETTI, CHIEF DPERATING DFFICER OF IVM

*This is the second appearance of lim to AEW with an innevative product - says Mawrizio
Poletti - First you have to frame the fact thak we speak of paints for weed dedicated to the
furniture industry which accounts for 50-60 percent of eur outpet. more than products
product ranges | would say: we are focusing 2 bot on water-based paints, and on UL becau-
32 they are prosfucts that are experiencing more and more to the needs of emironmental
sustainability. This dynamic is growing even though it is net yet sufficiently widespread at
comsumer level. these are the products on which we are working more. Here we present
the exhibition of the products that are *special effects”, one of the categaries that we are
bringing te the grestest success. Alse inkeresting are the aromatic products that spread
intn @n aroma and are showing & great success. The aromatic effect lasts much.

{ur stand here is mainly aimed at architects. We befiese in this very importank case also
the contract sector and in other European countries, where there are companies that deal
specifically with contract, one of swr goals & fo reach out by architects with which to build
partnerships in this important and inberesting world. This exhibition format | find it very
auddictive: | did mot expect, there's a big ternout and & select awdience of architects and
designers. The fact that we are very carebul to design binds us much in this event, becau-
32 to encel in this market must differentiate themsehes®.
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